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Overall Goals

* Get To Know Each Social Media Platform
 |dentify Your Target Markets For Social Media
* |dentify Your Goals For Social Media

 How To Use Social Media Effectively

* How To Know If It's Working

Ok Adin[> F&
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// 1 35 \\ 30% of retail
|| S et | shoppers who
\ g e / recently made a
\ perday " / /75% of users .
& // " spend over purchase discovered
N— 2 nzlinutes a new product on
er day on
F:'acebcj)/ok Facebook
Income of internet users who use Facebook
84% <$30k/year
80* $20k-$49Kk
75" $50k-$75k
77% $75k+

Facebook

Age of internet users who use Facebook

18-29 88%
30-49 84
50-64 72%

65+ 62%

Network where
millennials and
Gen X are most
likely to share
content

2 Billion

Monthly Active Users
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Instagram

Time

Age of internet users who use Instagram

53%

of teens say 59%
Instagram is the
best platform to

Average

| minutes tell them about
per day new products

8% [

800 Million
Monthi e e

38%
Y %
Csa0ksaok kel -
Cssocs7ok Pl users follow
brands
31%
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Twitter

Age of internet users who use Twitter
29% of

Americans with
2 7 a degree use 36% 18-29
Aver: ; Twitter ”
minutis m% 30-49
per day
s sos
of Twitter users use 10% 65+

Twitter to find coupons,
deals, reviews, and ideas *

5] )
ncome of internet users who use Twitter 3 1 7 M lll 1 O n

PRI 43 Monthly Active Users

$20k-$49k 18%

$50k-$75k 28%
$75k+ 30%
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Time

LinkedIn
Age of internet users who use LinkedIn

EEE 36
EXETI, 3"

Average 8%
: i | 5064
LinkedIn is the :)"::::
most popular 16%
social network
with Fortune
500 CEOs ~

106 Million
Monthly Active Users

21%*

13%

cvid  $50k-$75k |

45%
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YouTube
Gender’ .
1 Billion

Female Aol
40 Male IR

Average
minutes
per day”

Monthly Active Users

Age’

%
2 Million 11 18-24
video views e
/ minute’ 23 25-34
26

16%
8™ EE
l...- %
more than 3
0 YouTube reaches
O Yo more 18-49 year
olds than any
of views cable network
in the US
come from
mobile
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Snapchat

Time -
Age-
| A\(erage
10 Billion b e ' 54% 377
: : : per day
video views : of Snapchat 26%
/day * N/ users log in
every day
12%
2%
Gender
70% .
Active
Snapchat

30%
° ° users open the
300 Million =3 g@;

Monthly Active Users *
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ldentify Your Target Markets
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Influencers & Decision Makers

" OCCUPATION LOCATION

INCOME i
HOBBIES GENDER VALUES

7 INTERESTS
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Methods To Develop Target Markets:

* Contacts Database Or CRM

e Utilize Sales Team’s Feedback

* |Interview Customers & Prospects

* Define Current Customer’s Motivators

e Define Ideal Customer And Motivators

* Segment Into Influencers & Decision Makers
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ldentify Your Social Media Goals
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Are You Trying To Increase...

Social Followers, Website Traffic, Brand Awareness,
Funnel Leads, etc.

OR

Are You Trying To Become...

An Industry Thought Leader That’s Part Of Your
Target Market's Community
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What Should My Business Share?

Blogs e Articles ¢ News e Whitepapers

10:569 9 Il LTE @)

<0 v

Carus

THE BLOG
Our Collections Of Madness

An inside look at the thoughts, conversations and

Undeniable

Reasons You

Need Content stor
That Connects , CENTRAL G) BUCKS

ﬂ CHAMBER OF COMMERCE INC.

Is Social Media Right for Your Business?

L Are you using social media and making it work for

] means it based loosely

occasional insanity that generates measurable resuits
from doing what we love ;)

SUBSCRIBE

Most Recent  Marketing S Webste  SoclalMeda  Video  SEO

- T e you?
ot vins e et The " -
4 .. & Or are you simply wasting time?
Socaless et Hakeog e o N e ) ) )
Facebo0 py T Py And G Your [T w——r— Do Really Need Educational Content? orlistening? Fa Find o.ut.the answers to these quesT.lons and how social
further action by media is filled with tools for business growth along

with ways to waste precious time.

b e
e AR s
e Business Growth Series
e S Sponsored by BB&T
actually having to pick

shelife than a photo-

—— nalytis —— ——  Web Design
rocuct orservice you are

Website Design / Marketing / Video / Email / SEO / Graphic Design fov ot ALL eads will
nand notads that pop!” ) ideas you thought

Website Design / Marketing / Video / Email / SEO / Graphic Design
Website Design / Marketing / Video / Email / SEO / Graphic Design

Boost Your Click-Through Rate With “The Only 2 Metrics You Really Need To
Know

Targeted A/B Tests This FREE session features Dennis Lewis and Chris Spinner

of Mad Tcarus Media

Facilitate
Realtors

kb
FEAR KILLS
GROWTH.

roiow: [ 2

= 5
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What Should My Business Share?

Videos e Pictures e Infographics ¢ GIFs

Q & o a 3

= @ouTube Search

HOME VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT Q

Uploads ~ PLAY ALL

Y
WATCHED _
SEO Marketing - What Does Marketing Strategy - How Content Marketing - How :  Social Media Marketing - Marketing Analytics -
SEO Mean & Why Does Your... Important Is A Marketing... Does Content Marketing... Ready For A Powerful &... Understanding Analytics Wil...

6 views * 3 weeks ago 5 views + 3 weeks ago 4 views + 3 weeks ago

Email Marketing - Email Isn't
Dead, It Just Needs A Bette...

6 Stephe P
30 043 50 N

™

Jerge Ramas 1 e

‘ Packs Mwiswh
¥ e o1y lvor o o



http://www.youtube.com/watch?v=JC2ib56pR2U
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How Often Should You Post

* Once Per Day?
* Once Per Week?

e Best Time To Post?

Page Inbox

Overview
Promotions
Followers
Likes

Reach

Page Views
Page Previews
Actions on Page
Posts

Events

Videos

Stories
Groups
People

Local

Messages

Notifications EE) Insights Publishing To... Ad Center Settings Help v

When Your Fans Are Online Post Types Top Posts from Pages You Watch

Data shown for a recent 1-week period. Times of day are shown in your computer's local timezone.

DAYS
334 331 322 329 332 333 333

TIMES
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How To Increase Your Reach & Visibility

* Boosting
* Ad Campaigns
* Ad Funnels

‘‘‘‘‘

g Desktop
News Feed

Desktop
e f=———3 Right-Hand
Side

Mobile
News Feed
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The Funnel

Calendar
Business Card Click Link . .
|| Click Link Click Link
!_ = Submission Ad ; Lt Ho g 2nd Submission Ad Final Submission Ad

. Facebook Page : e . [ — o
Meeting o :
Print Ad . . / n == 7, 3
Fimfest Website Complete Forn .

= Thank You Thank You
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Landing Page

Fall Protection Client Emails

FP Website Views
Landing Page
Landing Page

M=

. _//v

Landing Page

§ Landing Page

® <
Facebook Audience ] t 7]

\rv Main Ad Video s s

FALL PROTECHON FORTOOLS

The BIG Funnel

Anchorage 1st Remarketing Ad

B e
6 8 o = 9

Body Support Ad

Anchorage remarketing Testimonial Ad

2310

Body Support remarketing Testimonial Ad

- G- 5300
Cart Payment Info Checkout
Anchorage remarketing 2nd Ad = E
Body Support Ad &
oa e
‘Abandon Cart Ad

[

—_—

[

Body Support Ad An(ho(ago remarketing 2nd Ad

Body Support Ad Anchorage remarketing 2nd Ad

¥arn

Multi Product remarketing ad

-

Related Products Email
|
Thank You / =

Related Products Ad
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How To Know If It’s Working

e
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How To Know If It’s Workmg

* Analytics Will Tell You
Everything (most
everything) You’ll Need To
Know

e Heatmap Software

e Google Analytics

e Facebook Ad Metrics

Facebook Profiles

Activity Overview

3,746,926 3,246 5,822

Audience Growth
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Next Steps?

 |dentify Your Influencers And Decision Makers
* Pick 1-2 Platforms To Focus On (based on TM)
e Set Realistic Goals

e Experiment With Posting Times & Frequency
e Share Your Company Culture

e Make Content!

e Share Curated Content (80/20 rule)

e |ast But Not Least... BE SOCIAL
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WE ARE ONLY

LIMITED
by the sKy

IF WE

REFUSE

to build a
LADDER

www.madicarusmedia.co







